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http://www.recycleguys.org/



http://www.re3.org/



http://www.recyclemorenc.org/
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Social Marketing

– Identifying barriers

– Developing a 

strategy

– Conducting a pilot

– Evaluating the 

strategy



COMMITMENT
• Large better than 

Small

• Written better than 

Verbal

• Public commitment 

is BEST!

http://www.p2pays.org/socialmarketing/commitment.asp



PROMPTS
They should be:

1. Easily noticeable

2. Self explanatory 

3. In close proximity 
to where the 
activity occurs 

4. Encourage positive 
behaviors

http://www.p2pays.org/socialmarketing/prompts.asp



NORMS
If you observe 

someone you like 

or respect doing an 

activity you are 

more likely to want 

to do that same 

activity.

http://www.p2pays.org/socialmarketing/norms.asp



INCENTIVES
1. Pair the incentive with 

the behavior 

2. Make it visible 

3. Consider the size of the 

behavior

4. Look for non-monetary 

incentives like good PR

http://www.p2pays.org/socialmarketing/incentives.asp



COMMUNICATING 

THE MESSAGE
• Know your audience

• Frame your message so 

it easy to remember 

• Provide goals & 

feedback 

• Emphasize personal 

contacts

http://www.p2pays.org/socialmarketing/communication.asp



http://MyBestSegments.com



COMMUNICATING THE MESSAGE



Web 2.0 - “It’s not an audience, it’s a 

community”
What does Social Media Do?

- Becomes a collaborative platform

- Harnesses collective intelligence

- Enables everyone to be a content creator

- Provides greater access to knowledge

- Encourages media multiplexity

- Expands and manages social networks

- Craig Lefebvre



“The most frequently 

cited benefit of the 

Internet was in helping 

people tap into [their] 

social networks”.
- Susannah Fox

Infovark
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Can social media change behavior?



Recycling Containers



Percent Change in Material 

Collected



How do you get news/info?



Type Impact

RE3.org Blog

http://re3org.blogspot.com

Between September 2007 and September 2010, the 

RE3.org blog had a 78 percent increase in visitors. The 

blog currently averages 27 visitors per day.

YouTube

http://www.youtube.com/re3org

Between October 2007 and September 2010, there have 

been over 68,000 views.

MySpace

http://www.myspace.com/re3org

The MySpace profile has 230 “friends” and there have 

been 6,721 profile views.

Facebook

http://www.facebook.com/re3org

The Facebook Group has 255 members. The Facebook 

Page has 310 fans. The Facebook Cause has 92 followers. 

Flickr

http://www.flickr.com/re3org

There have been more than 633,686 picture views on 

RE3.org’s Flickr site. The most viewed picture is the 

‘Reduce Reuse Recycle Green Arrows.’
Twitter

http://www.twitter.com/re3org
The RE3.org Twitter account has 503 followers. 

RE3.org Social Media Sites



Getting Started Using Your Phone

• Mobile computing requires a Smartphone

• Cell plan must include Internet access

• Media applications are generally not created 

for older cell phones, but for new cell phones 

only

• A phone’s texting capability differs from its 

Internet capability 



Benefits of Mobile Computing

• Real time up-dates of social media during an 

event

• Uploading photos and videos as soon as they 

are taken

• Information instantly disseminated to event 

staff and volunteers

• Accessing sites that may be blocked on your 

work computer



Mobile Recycling Apps 
• Suitable for those who travel often 

and still want to recycle

• Example: Earth911’s iRecycle App
– Search for and get directions to drop-off 

recycling locations for certain material in 
your current location or a specified zip 
code.

– Search for recycling events in your area

– Only works if Earth911 information is 
kept up to date! 

• Some towns have their own 
recycling app
– San Francisco’s “Ecofinder” App



Social Media Time Savers

• Maintaining all your social media can be time 

consuming

• Link your social media sites together

– Updating one site automatically updates another

– Facebook linked to MySpace, Twitter

– LinkedIn tied to Twitter, Slideshare, Blogspot

• Recycle Guys Facebook page is linked to 

Twitter feed



Link with Twitter
www.facebook.com/twitter









Link with LinkedIn



The Share Function

All social media 

sites have the 

share function 

that lets you easily 

send something to 

your other social 

media by simply 

clicking the share 

button



HootSuite
• Hootsuite 101:

– Allows you to manage multiple social 

media networks via one site

– Use with Twitter, Facebook, 

Myspace, LinkedIn, and more

– Mobile app available for iPhones

– “Hootlet” bookmark app to make 

posting easier

• How to get started:

– www.hootsuite.com

– Create an account



• Manage your social media accounts on one page



Adding Social Media Sites



HootSuite
• Updating your status:

– Send one update to all your social networks

– Shrink URL

– Add photos/documents

– Draft and queue posts



HootSuite
• Checking your performance metrics:

– Check how many times links have been clicked

– Must use the owl.ly URL shortener

– 24hr, 7 days, 30 days, or custom date reports

– Shows referrals and regional stats

– Shows most popular links you have posted to 

Twitter



• Recorded webinar about how to start using social media 

and Copy of 12/09 Resource Recycling article about 

RE3.org’s use of social media -

http://www.re3.org/coordinators.htm

• Full report regarding Social Media and Behavior Change at 

UNC-Charlotte - www.p2pays.org/ref/50/49992.pdf.

• Copy of this presentation on SlideShare -

http://www.slideshare.net/ncdenr

• NC Governor’s policy and how-to regarding social media

http://www.records.ncdcr.gov/guides/best_practices_soc

ialmedia_usage_20091217.pdf

http://www.records.ncdcr.gov/socialmedia/index.html

Resources



Thank you.

Feel free to contact me:

http://www.linkedin.com/in/kelleydennings

http://kelleydennings.tumblr.com/

http://twitter.com/kdennings


